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INTRODUCTION

This Brand Guide is a roadmap for how we communicate who we are, what we stand for, and how we show up 

in the market. It brings together our identity—our positioning, messaging, and values—so that every member of 

SafeLogic and our Partners can confidently represent the firm.



By following these guidelines, we ensure that no matter who is speaking for SafeLogic, we all communicate 

with a clear, unified voice that makes an impact.

Our Logo
Use on dark background



Product logos + Icons

Our icon system embodies simplicity, clarity, and accessibility. Use our icons to 

convey fundamental solution and service concepts across various platforms—

from marketing materials and presentations to web content, infographics, and 

diagrams. Designed to maintain legibility even at smaller sizes, they excel 

within the range of 35 to 150 pixels.

Icons



Fonts & colors

Yaldevi Regular

Yaldevi medium

Yaldevi bold
42dot Sans

MICROSOFT SUBSTITUTE

Helvetica Light

Helvetica Regular

Helvetica Bold

Arial Regular

Arial Bold

COLORS

PRIMARY

Overall usage of the primary color should be more prominent than secondary colors usage.

SECONDARY



CONTACT
For any inquiries regarding the SafeLogic brand guidelines or assistance in accessing our branded 

assets, please do not hesitate to reach out to:



Scott Raspa 

scott@safelogic.com

mailto:scott@safelogic.com

